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Coffee Break Series Media Reach

Total Media Impressions from the Spark of STEM Coffee Break Series

2.9%M Impressions*

FB Ad Statistics:

Number of ads

 13 
Impressions from ads

 1.8M
Clicks to registration page/

YouTube playlist

2,923

Impressions Breakdown:

Facebook Ads

1.8M 
USASEF Newsletter

 781K 
USASEF Social Media

Accounts

393K

ACCOUNTS OF THOSE WHO SHARED SCIFEST POSTS WITH LARGE FOLLOWINGS: 

Twitter: 
MATHCOUNTS- @MATHCOUNTS: 4,750 

George Mason University College of Science- 

@GMU_COS: 2,046

Learning Undefeated- @LearningUNDFTD: 1,131 

Spark 101- @Spark101STEM: 1,129 

Instagram: 
Dr. Erica Colon- @nittygrittyscience: 25.9K 

Hip Hop M.D.- @hiphopscienceshow: 14.4K 

Prof. Kelly Knight- @kellythescientist: 11.3K 

Jonte Lee- @jonterlee: 5,511 

Mr. Science- @hookedonscience: 3,007 

George Mason University College of Science- 

@mason_science: 1,505 

All impressions gathered by Facebook, Instagram, Twitter, LinkedIn, and Iconosquare. Data pulled from October 2021- January 2022. 



X-STEM All Access Social Media ReachCoffee Break Series Sample Media

https://www.youtube.com/playlist?list=PLFxuEWfG5k6E4dt0qfmxZmBoHhe1eX6JO

